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Abstract  

The majority of research on men and masculinity focus on the social and cultural 

constructions of masculinity in offline settings such as in the home, the workplace, sporting 

activities and other domains of men’s lives. The explosion of the internet in recent decades 

has dominated Irish society and the lives of its young Irish men. The internet and especially 

SNS offer to us a new platform by which to delve into as sociologists and to explore the ways 

gender identity is lived out online. My research is designed with the aim to explore how 

young Irish males between the ages of (18-24) perform their gender identities on their 

Facebook profile. In doing so we adopted a qualitative approach and study that of, 10 semi 

structured interviews along with a photo elicitation technique which gave us data of a 

exploratory and explanatory nature. Taking a symbolic interactionism approach, the data 

revealed that all of my sample where actively involved in a policed performance of self on 

Facebook through their gender representation of what they chose to show and hide to others 

on their profiles in terms of imagery and content. The data also confirmed there to be a 

hegemonic form of masculinity played out on Facebook which was dominantly seen by all. 

The data pointed that the dominant form of masculinity was characterized by heterosexuality, 

being with a female, sport, and a unique way of interaction between male circles. 
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Introduction 

My research is designed with the aim to explore how Irish males between the ages of (18-24) 

perform their gender identities on their Facebook profile. Are young men at present, the ‘born 

digital’ generation (Palfrey and Gasser, 2008) , performing their gender identities on 

Facebook, in ways that are consistent with traditional literature on men and masculinity in 

offline settings or have new forms appeared looking at the Irish context? In other words do 

young Irish men feel the need to create gender identities on Facebook that conform to 

traditional stereotypical gender identities and behaviours in their interaction with others, or 

has this greatly fragmented in their online presence and formation of their gender identity? 

We adopt a symbolic interactionism approach to explore this, focusing on Erving Goffman 

(1956) and his dramaturgical approach whilst also adopting Judith Butler’s premise of 

performativity of the self (1999). We then draw on others mainly that of R.W. Connell and 

his gender hierarchy of men to talk about power relations. 

On a personal note my research has stemmed from growing up as a man in Ireland within a 

heternormative and at times heavily gendered and stereotyped structured society. My 

personal identity and experiences as a man within society has been a large part of what has 

lead me to research on this area. The study of Sociology has allowed me to grow as an 

individual and to put my interest in society, identity, gender and sexuality into practise in the 

form of undertaking research such as this. I hope through my research that it will contribute 

to existing sociological research for the Irish context within the areas of men and masculinity 

and the online performance of identity.  

One only has to Google search ‘men’ or ‘masculinity’ nowadays, turn on the TV, or open the 

newspaper which has become a sort of ancient media form, to be faced with the large masses 

of writings or posts on how it is to be a man and how it is to be masculine. Gender identity is 
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at the forefront of the media in recent times, and is a conversation that is being discussed and 

debated with all its complexities. Whether it be on gender inequalities, gender binaries, 

gender fluidity, gender free restrooms, gender identity, toxic masculinity in cases in the 

courtrooms or on the Football pitch, and even people arguing that they change their gendered 

self daily, media platforms through-out the world are engrossed in this conversation. 

However beneath all the controversy and conversation the realities of which I live daily along 

with other young Irish men around the world is somewhat different. Living as a man who 

does not feel fitting of the societal norms of gender and sexuality binaries that are given to 

me and who is living within the generation of so many new social technologies, spaces and 

online media, it is not a lie to say I feel we are at a crisis stage. Young men, especially those 

in the present generation of social media, and our social and cultural constructions of 

masculinity that is adopted in society, I suggest are key if understood in the changing of these 

harmful and robust constructions in our social world of how one is told to be a man. My 

research aims to conceptualise gender identity with the online world and that of the curiosity 

into how young Irish men are performing their gender identities online, in the case here of 

Facebook.  

In the documentary ‘The Mask You Live In’ it follows young men showcasing the reality of 

what it is like living as a young man today in America, ‘as they struggle to stay true to 

themselves while negotiating America’s narrow definition of masculinity’ (The 

representation project 2017). According to the documentary, ‘every day 3 or more boys 

commit suicide’, ‘it is the third leading cause of death in America’, and ‘fewer than 50% of 

boys and men with mental health distress challenges seeking help’ (Newsom et al 2015). The 

documentary demonstrates how the socialisation process and institutional teachings of how to 

be a man is creating extremely harmful distress for men (Newsom et al 2015). Myers further 



7 | P a g e  
 

illuminates this point in the USA context writing in his article that ‘For the sake of a healthy 

society, we need to redefine a positive and appropriate form of masculinity’ (Time, 2016). 

Relating this to the Irish context, in a recent newspaper article Marsh writes ‘Efforts have 

been made to challenge traditional stereotypes, but there is still pressure on men to be strong, 

independent, stoical, competitive and tough’ (The Guardian, 2016). Freyne extends on this 

when talking about his series ‘How to be a man’, 

‘Traditionally, the best way to be masculine is to not be feminine, which has roots in 

misogyny and homophobia, Fear of feminine traits does seem to be at the core of a lot 

of male identity. (2016). 

Ging in her paper states in her abstract that ‘Most of the research on masculinity in Ireland 

stresses the influences of family, work and education in the construction of gender’ 

(Ferguson,1998; Ferguson and Synott, 1995; Ferguson and Reynolds, 2001; McKeown et al., 

1998, Owens, 2000 in Ging 2005). Also Caruso and Roberts in their paper on masculinities 

comment that ‘Research on masculinity has grown in volume and prominence in recent 

decades, with an increasing focus on the various ways masculinities are constructed, 

regulated, experienced and performed within ‘everyday’ arenas, such as schools, workplaces 

and sporting institutions’ (Whitehead, 2006). However with ‘the rise and global proliferation 

of digital technologies, particularly social networking sites’ research on men and gender 

identity online, we echo here, ‘presents new avenues for inquiry’ (Caruso and Roberts 2017) 

In this dissertation, I wish to extend on previous research by exploring the influence the 

online world, that of Facebook has on identity formation, specifically gender identity among 

young Irish men through the undertaking of qualitative research, that of semi structured 

interviews and photo elicitation. How are young Irish men negotiating their gender identity 

on their Facebook profiles which unlike other parts of their lives, is a relatively new 

https://www.irishtimes.com/profile/patrick-freyne-7.1837419
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generational platform and one which is open for commentary where men construct their 

identities in a technological and revealing fashion within the structure of Facebook.  

Literature Review 

Identity  

‘An emerging sociological approach to the self reflects new emphases on power, reflexivity, 

and social constructionism’ (Callero 2003). This dissertation takes the symbolic 

interactionism approach, which derives from social constructionism. More specifically I will 

be using Erving Goffman’s dramaturgical approach ‘about doing gender, and also adopt the 

view that gender is a performative that ‘does us’ as Butler would contest’ (Holmes 2007). In 

using Goffman alongside more contemporary gender identity theorists such as Butler and that 

of R.W. Connell they help shed light on Goffman and in a way extend his theory where I feel 

it lacks. Goffman’s theory along with that of power relations of gender by Connell and how 

gender can be a performative by Butler, they both complement Goffman well. ‘The 

significance of power in shaping the self is central to much of the new scholarship and offers 

an important corrective to traditional sociological orientations associated with Mead, 

Goffman, and symbolic interactionism’ (Callero 2003 pg.115). 

Symbolic interactionists premise on identity formation is that as humans we engage in a 

process of reflexivity upon social interactions with individuals. The process of Reflexivity, 

that of being reflective of oneself is not an innate given, rather it develops through social 

experience and interactions with others. ‘According to Mead (1934, p. 134), It is by means of 

reflexiveness, the turning-back of the experience of the individual upon himself-that the 

whole social process is thus brought into the experience of the individuals involved in it’ 

(Callero 2003).  

 



9 | P a g e  
 

Gender Identity 

Self identity is strongly linked to gender identity. ‘Gender features strongly in most societies 

and is a significant aspect of self-definition for most people’ (Bussey 2011). West and 

Zimmerman extend on the theory by symbolic interactionism by arguing that although young 

men may identify themselves as male due to biological features, their performance of 

masculinity derives from ‘their day-to-day interpersonal interactions and the institutions and 

systems in which they live’ (1987).  

The dramaturgical approach by Goffman, ‘suggests that we are all actors, trying to give a 

good performance of femininity or masculinity’(Holmes 2007). Goffman emerges from that 

of Mead and the Symbolic interactionism approach which views the self as deriving from 

interaction with others. It can also be ‘linked to early ethnomethodological examinations of 

gender as a performance’, and hence we can connect it with Butler and her theory of the 

performative (Garfinkel, 1967; Kessler and McKenna, 1978 in Holmes 2007). Symbolic 

interactionist approaches talk ‘about doing gender’, Butler argues ‘that gender ‘does 

us’(Holmes 2007). 

 

Goffman speaks of front and back ‘regions’, or frontstage and backstage, that an individual 

social actor has whilst performing. ‘We often find a division into back region, where the 

performance of a routine is prepared, and front region, where the performance is presented’ 

(Goffman 1956). An individual uses these two stages as a mechanism for protection and 

control within these social interactions. ‘We find that access to these regions is controlled in 

order to prevent the audience from seeing backstage and to prevent outsiders from coming 

into a performance that is not addressed to them’ (Goffman 1956). It is the front stage where 

the performance occurs, the interaction that others engage with. ‘I have been using the term 

“performance” to refer to all the activity of an individual which occurs during a period 
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marked by his continuous presence before a particular set of observers and which has some 

influence on the observers. Front, then, is the expressive equipment of a standard kind 

intentionally or unwittingly employed by the individual during his performance’ (Goffman 

1956). He also talks of gender ‘displays’, which are gender specific, acted out depending on 

the interaction. ‘Gender displays are stylized in that many of the things we do to express 

femininity and masculinity become slightly exaggerated and ritualized’ (Holmes 2007). For 

Goffman, identity and gender identity are merely performances undertaken by actors who 

showcase their front depending on the interaction and context.  

 

Butler and Goffman argue that there is no ‘real’ basis to gender identity. ‘She describes 

gender as a kind of masquerade with no substance behind it’ (Holmes 2007). Butler can help 

us think further about something only hinted at in Goffman and West and Zimmerman: ‘that 

gender is in some sense imposed, or done to us, but not in entirely predetermined ways’ 

(Holmes 2007 pg. 61). Butler in her text Gender trouble notes that due to heternormativity 

one adopts an act. ‘Hence as a stragedy of survival within compulsory systems, gender is a 

performance with clearly punitive consequences’ (Butler 1999:178). ‘Contemporary society 

is based upon a heteronormative gender order: an order based on the idea that there are two 

opposite sexes that are attracted to each other ‘(Holmes, pg 21). One goes on to adopt what 

they perceive to be the ‘normal’ and expected gender and sexuality in the way they act out 

their masculinity and femininity as a man and woman. (Holmes, pg 21). Butler argues that 

those who fail to do their gender right are punished. Gender is not a solid state rather ‘gender 

is an identity tenuously constituted in time, instituted in an exterior space through a stylized 

repetition of acts’ (Butler 1999:175). She illustrates this through the parody of drag. ‘The 

performance of drag plays upon the distinction between the anatomy of the performer and the 

gender that is being performed’ (Butler 1999 pg 175). Butler is concerned with the 



11 | P a g e  
 

‘performative’ and how gender is consisted of the stylization of the body. ‘Bodily gestures, 

movements and styles of various kinds to constitute the illusion of an abiding gender’ (Butler 

1999:179). We as social actors strive for societal made ideal gender binaries but none of it is 

real, it is simply performatives, repeated acts, which we live our life by (Butler 1999:179). 

The key difference between Goffman and Butler is that Goffman talks of performance 

through interactions and Butler talks of ‘Performatives’ (Holmes 2007).  

‘To say that gender is performative is a little different because for something to be 

performative means that it produces a series of effects. We act and walk and speak 

and talk in ways that consolidate an impression of being a man or being a woman’ 

(YouTube - Butler – Big Think – 2011). 

Men and Masculinities  

Hence we could ask, who is this performance/performative for?  I offer R.W. Connell and 

others as a way to further theorize gender identity by focusing now on men, masculinities and 

power dynamics to demonstrate why young men engage in this performance/performative 

outlined by Goffman and Butler. Connell argues that although there are multiple 

masculinities and not just one ‘In most of the situations that have been closely studied, there 

is some hegemonic form of masculinity – the most honoured or desired’ (Connell 2000:10). 

In describing the ideal form of masculinity he states ‘Main patterns of contemporary 

hegemonic masculinity: the subordination of women, the marginalization of gay men, and the 

connecting of masculinity to toughness and competitiveness’ (Connell 2000:84). 

Connell (2000) and Kimmel (1987) agree that masculinity is a social construct that is defined 

by what it is not, that of femininity. ‘Masculinity is constructed in part by differentiating it 

from femininity, which is what we mean we say that social construction gender is a relational 

construct’ (Kimmel 1987:16). Connell views it similarly ‘masculinity is constructed in 
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relation to what it is not’ (Holmes 2007). We can say this is ‘the subordination of women’ as 

men police themselves against anything stereotypically feminine which is assigned to women 

(Connell 2000:84). 

Connell, (2000), Kimmel (1987) and Gregory Herek (1987) all agree hegemonic masculinity 

is dominantly heterosexual. Herek contends ‘that heterosexual masculinity is also 

constructing from its perceived differentiation from homosexuality’ (Kimmel 1987 pg 16-

17). Connell comments that ‘In contemporary Western society, the most symbolically 

important distinction between masculinities is in terms of sexuality. Hegemonic Masculinity 

is emphatically heterosexual, homosexual masculinities are subordinated’ (Connell 2000 pg 

102). Hence going back to Connell and his description on the ideal form of masculinity, this 

suggests ‘the marginalization of gay men’ (Connell 2000 pg 84) Herek claims that 

‘Heterosexual masculinity embodies personal characteristics such as success and status, 

toughness and independence, aggressiveness and dominance’ (Herek in Kimmel 1987 pg 68-

92). This adds support by Connell that the hegemonic masculinity ideal is ‘the connecting of 

masculinity to toughness and competitiveness’ (Connell 2000 pg 84) 

 

Google Image. Accessed April 1st 2018 
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Figure X (Norton and Porter Aug 2017 IPSOS MRBI – Image downloaded 1st April 2018)  

Facebook and online Identities  

Like no generation previously the invention of the internet and its dominance in our lives 

daily have allowed social actors to explore and perform their identities in ways never before 

done and this is why research such as this is vital to giving us an insight into the 21st century 

formations of gender identity online. According to the central statistics office in Ireland 

‘Individuals aged 16 to 29 years were more likely to engage in online leisure or recreation 

activities, such as Social networking (93%) and Uploading self-created content (70%), when 

compared to other age groups’. A recent report by IPSOS MRBI in August  2017, (see figure 

X above) that Facebook at (64%) remains the social network with the largest account 

ownership in Ireland and also that  ‘1.695* million adults aged 15+ in the Republic of Ireland 

use Facebook on a daily basis’. 

 

Facebook is a social network used by billions worldwide. ‘With a claimed 835 million users 

worldwide in March 2012, Facebook is the largest social network site in the United States 

and in Europe, with the highest penetration among Internet users’ (Dijck 2013 pg 45). 

According to a recent online article, as of June 2017 Facebook now has 2 billion users 

(Constine 2017). Although Goffman and Butler do not refer to the online or Facebook in their 

theories, their concepts offer nevertheless key foundations into understanding and exploring 

gender identity performance on Facebook. Robinson argues ‘Interpretation of language and 

actions as symbols occurs through interaction, creating and projecting an impression of the 
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self’ (Robinson in Bailey et al 2012). This hence lends the approach adopted by Goffman and 

Butler in that these interactions are staged. ‘The approach of symbolic interactionism enables 

a researcher to investigate the symbolic realities of technology that are derived from 

interpretations by those interacting with the technology’ (Bailey et al 2012).  

 

The term ‘platform’, as Tarlton Gillespie (2010) lucidly explains, carries multiple meanings: 

platforms are computational and architectural concepts, but can also be understood 

figuratively, in a sociocultural and a political sense, as political stages and performative 

infrastructures (Gillespie in Dijck 2013 pg 29). Facebook as with other platforms ‘offer 

individual users a stage for crafting a self-image and for popularizing this image beyond 

intimate circles’ (Dijck 2013 pg 45- 67). With Facebook, like most platforms, its user’s 

agency is contained by its structure. ‘By implementing various coding technologies and 

interface strategies, Facebook inscribed how online social interaction should be conducted’ 

(Dijck 2013 pg 45 – 67). Upon creating an account, Facebook’s interface allows its users to 

construct their personal profile (Dijck 2013 pg 45 – 67). It is within its user’s agency to 

upload their own choice of pictures on their profile along with choosing a cover photo and 

profile picture. Users can then input personal information as text that they would like to show 

or not show on their profile as well as joining groups and pages to have as interests on their 

profile. It is the personal Facebook profile that is arguably at the core of its users identity 

performance of the self and for my research purposes the main area of exploration. Although 

Erving Goffman (1956) and Judith Butler (1999) do not discuss the online world in their 

theory on identity, nevertheless their frameworks interlinked offer us a highly interesting 

insight into the online world of gender identity performances. It is nevertheless in using 

Goffman, we can term the behind the scenes editing of the profile as the ‘backstage’ element 

whereby the social actor negotiates what they want to demonstrate to others (1956). The 
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‘frontstage’ then is the finished profile, what others view when scrolling through a users 

profile (Goffman 1956). They construct their profile we could say as they would perform 

themselves in offline settings by adopting a ‘stylization affect’ and a ‘performativity’ of the 

self as Butler would contend of appearing in a certain way, a certain gender, through their 

careful personal profile selection of content to upload to their masses of ‘friends’ on 

Facebook. The SNS also has a ‘newsfeed’ feature where its users can ‘share’, ‘like’, and ‘tag’ 

its friend’s content which is the main form of interaction on the interface along with its 

feature of messaging and video calling (Dijck 2013 pg 45 – 67). Facebook encourages this 

interaction by these features as well as highlighting others such as ‘People You May Know’ 

to grow your ‘friend list’. Facebook has a built in ‘chat’ feature into its interface but since 

approximately August 2014 many of its users were encouraged ‘to install its separate 

Messenger app if they want use chat, just as it has already done for users of its Android and 

iOS app’ (Gibbs 2016). As a result many people now have two apps on their mobile devices, 

Facebook and then Messenger to chat.   ‘Since Facebook is the largest social network, it 

offers the best potential for what Castells (2009) calls ‘mass self-communication’.  In contrast 

to other mass media, SNSs in general—and Facebook in particular—‘offer individual users a 

stage for crafting a self-image and for popularizing this image beyond intimate circles’ (Dijck 

2013 pg 45 – 67). 

 

 

 

 

 

 

Google Images. Accessed April 1st 2018. 

https://www.theguardian.com/technology/2014/apr/10/facebook-messenger-app-removing-chat
https://www.theguardian.com/technology/2014/apr/10/facebook-messenger-app-removing-chat
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In using R.W Connell and the concept of hegemonic masculinity and the hierarchies of 

masculinities among men as a theoretical framework for our research, alongside that of 

Goffman and Butler on performance, we can further explore what forms of gender identities 

are young men performing at present online on Facebook and see how they confirm or 

challenge the literature on men and gender identity.  
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Methodology 

Qualitative research 

My research is designed with the aim to explore how Irish males between the ages of (18-24) 

perform their gender identities on their Facebook profile. My research hopes to add to 

existing literature on men and online self identity presentation by specifically exploring how 

and in what ways young Irish men are negotiating their sense of self in terms of gender 

identity in the digital age for the Irish context on the SNS Facebook. In the early stages of my 

research development many SNS were considered.  Facebook was chosen specifically for its 

popularity and usage among the young Irish population and also for its structure which allows 

and invites its users to perform their agency in building a self identity by means of a personal 

profile and then interacting with this within the confines of its interface.   

My choice of methodology was firstly decided upon due to my personal ontological and 

epistemological positions. Taking an Interpretivism approach it lead me to want to 

understand how others interpret their social worlds. I next had to make sure that this type of 

research would be suitable for my research area. As my research is concerned primarily with 

exploring young Irish males experiences on Facebook (Exploratory and Explanatory 

research), qualitative research fitted best especially semi structured interviews to achieve the 

data collection for my research. The interviews also consisted of a loosely based photo 

elicitation technique whereby I asked my participants questions around their Facebook profile 

presentation during the interview. My research conducted in total 10 semi structured 

interviews along with the photo elicitation technique in order to explore how my participants 

as young Irish men performed their gender identify on their Facebook profiles.  A major 

Advantage of qualitative research in general is that the ‘approach produces the thick 
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(detailed) description of participants’ feelings, opinions, and experiences; and interprets the 

meanings of their actions’ (Denzin, 1989 in Rahman 2016).   

Sampling and the interview process 

In terms of sampling for my research, at first the plan was to undertake a purposeful sampling 

technique. However due to changes I made for my sample criteria and factors around finding 

willing participants, I decided to undertake a snowball sampling technique early on in my 

study. The snowball sampling technique is how I recruited my entire sample that of 10 

participants. My participant sampling criteria are those who identified as – Irish males who 

are 18 and over and who have a Facebook account. Although not included in my sample 

criteria as to not limit its appeal, I did my best to seek a range of males in terms of 

identification by sexual orientation to add diversity among by sample pool and also to see if 

performance among Irish young males on Facebook differed due to sexual orientation as well 

as primarily by gender identity.  

I contacted each of my participants and supplied them with an information sheet which 

carefully outlined my research being undertaken. When each participant was on board I then 

met with them at a date and time of their choosing for interview. The place of interview was 

usually undertaken in the library at the National University of Ireland, Maynooth in private 

meeting rooms and decided specifically due to its quiet, safe and confidential space due to the 

nature of my data collection. Before each interview a copy of the information sheet was 

supplied for them to re-read and ask any questions they may have along with a consent form 

for them to fill out. The interview started once each of my participants where comfortable and 

ready to begin. My interview consisted of 3 sections, (1) basic demographics, (2) a 

walkthrough of their Facebook profile with general questions and finally (3) exploring your 

experiences as a young Irish Male on Facebook. At the end of each interview I asked all of 
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my participants was there any further information on what we discussed that they would like 

more information on and if so that information was supplied sufficiently.  

Data analysis  

My interviews and data collection were all recorded, saved and placed on a private password 

protected laptop for later analysis. When the interview process had concluded, the next stage 

I undertook was the full transcription of all my interviews which took time and careful 

precision as to gain correct and accurate voices of my participants. After transcription of all 

my interviews was complete I then made hard copy individual participant profiles as so I 

could begin coding. Coding took the form of many techniques including colour coding by use 

of highlighters and thematic coding.  The coding part was done with care and detail as to 

provide accurate, genuine and examined data for my research here to be written up.  

Ethics 

Ensuring confidentiality and, if appropriate, anonymity (Zina O’Leary (2004). Due to the 

character of qualitative research, you have a duty of giving an accurate voice to those that 

may not always be heard and it is essential to keep contributors information at the most 

confidential. Humans have a right to privacy and confidentiality and although they will be 

keen on speaking, the facts being mentioned is inside their personal lives. It is also crucial to 

consider the sensitivity of content material people share about their private lives and 

memories and to be respectful and confidential in nature. In incorporating this ethic into my 

research, I am asking participants to read my information sheet and sign concent forms under 

their terms. All data recorded will be kept confidential and only used by myself for research 

and safely secured on a password protected laptop.  
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Ensuring no harm comes to respondents (Zina O’Leary (2004). If we accept that with 

qualitative research for example, that every man or woman has their very own subjective 

view of the world, and then when coming into their space for research, we as researchers 

ought to be extremely conscious that what we hold right and wrong or moral can be one of a 

kind to the next person. In other words, our way of viewing the world taking this view is 

going to be exclusive sometimes dramatically to other humans so while undertaking research 

we have to be professional and take into account that for a few people what you might 

imagine is appropriate to mention and do may be crossing a boundary for them. After all of 

my data collection, interviews, I ask my participants how they are feeling and if they would 

like me to provide any additional information on anything we have discussed. I also at any 

point will stop and or end the interview under the terms and care for my participants.  
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Discussion of Findings  

Demographics 

(Table D) 

*For the purpose and sample criteria of my research, all participants where – male, Irish and had a 
Facebook profile by which they used.  

*All participants are given a pseudonym for all reference purposes through-out the research. A 
participant number was assigned along with a letter as so I can only identify them.  

 

Participants Age Sexual 
orientation 

Live 
in a 

Urban 
(U) or 
Rural 

(R) 
area 

Student Employment 
Status 

Highest level 
of 

educational 
achievement 

to date 

Other 
social 

networking 
sites or 

apps used 
other than 
(Facebook) 

Facebook 
profile 

creation 

1.N 21 Gay U No Unemployed Leaving 
certificate 

Twitter, 
Instagram, 
WhatsApp 

2011 

2.G 21 Straight U Yes Employed Leaving 
Certificate 

WhatsApp, 
Instagram, 
Snapchat 

2014 

3.L 19 Straight U Yes Employed Leaving 
Certificate 

Snapchat 2011 

4.A 23 Gay U Yes Employed FETAC Level 
5 PLC course 

Instagram, 
Twitter 

2009 

5.R 21 Gay U Yes Employed Leaving 
certificate 

Snapchat, 
Instagram, 

Tinder 

2010 

6.C 20 Straight U Yes Employed Leaving 
certificate 

Instagram, 
Twitter, 

Snapchat 

2010 

7.R 20 Straight U Yes Employed Leaving 
certificate 

Instagram 2012 

8.S 20 Gay R No Unemployed Leaving 
certificate 

Twitter, 
Instagram, 
Snapchat 

2014 

9.D 20 Gay U Yes Employed Leaving 
certificate 

Twitter, 
Instagram, 
Snapchat 

2009 

10.D 19 Demi - 
sexual 

R Yes Employed Leaving 
certificate 

Snapchat, 
Twitter 

2010 
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The aim of my research project was to ‘Explore how Irish Males (18-24) perform their 

gender identities on their personal Facebook profiles’. It is important to note that due to the 

scope of my research, an undergraduate thesis, sample size, and data instrument, my data 

results cannot be made generalizable to the Irish male population as a whole. However my 

data does demonstrate the qualitative realties of my 10 participants and further research at a 

larger scale would have to be undertaken to make claims of a wider scope. In this section of 

the discussion on findings we summarise our demographics.  

(See Table D above) The demographics illustrates that my sample ranged from 19 to 23 years 

of age and hence fall within my original sample criteria bracket of 18-24 respectively. My 

sample consisted of 5 gay self-identified males, 4 straight self-identified males and one who 

identified as demi-sexual. The diversity in my sample which was purposeful although found 

through a snowball sampling technique lead me to be able to make connections and contrasts 

by sexual orientation among my sample. Most of my participants lived in an urban area, 

where currently students and had a part time job with the leaving certificate being their 

highest level of educational achievement to date besides the study they were undertaking at 

present.  

The data illustrated the wide use of networks young Irish males under my study used other 

than Facebook. 7 out of 10 of my participants used Instagram and/or Snapchat regularly 

followed by Twitter which 6 out of 10 of the males used.  

Facebook and (Messenger) usage by young Irish males 

The purpose of this section is to outline Facebook usage among my sample and offer data 

which points to a separation of Facebook by its chat service Messenger which could have 

consequences for Facebook. It also shows how Facebook is an integral part of all of my 

participant’s lives. My participants on average collectively have been on Facebook for 7 
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years. In terms of usage all of my participants used Facebook as a daily part of their lives. 

The daily usage by my participants was linked mainly to keeping in connection with friends, 

to pass the time or as if they were missing out by not going online. A typical response when 

asked how often do you use Facebook, was characterised by the availability and easy access 

associated with it, which a few termed an addiction they had. One participant explained this 

very well with which was in reflecting with what most of my participants articulated -  

‘Its very easy to get wound up in social media because you have a huge amount of 

social interaction in your pocket. Its very easy to just reach in and dive into it’  

(Participant 2.G) 

 Another participant commented on the same question that  - 

‘Oh a lot, Yeah its probably an addiction’ 

(Participant 4.A) 

When asked ‘do you spend more time online (on Facebook) or offline interacting with 

friends?’, most of my participants remarked that it was mostly online interactions they had 

with friends. One significant finding in terms of usage here was the distinction many of my 

interviewees made between using ‘Facebook’ and using ‘Messenger’ as if they were separate 

and not connected. Most of my participants made reference to using Messenger more than 

Facebook itself. Messenger for many was used as their main source of contacting their 

friends with a few claiming they wish they could have Messenger and delete Facebook. One 

participant who made the distinction between the two when asked about Facebook usage he 

noted -  

‘Its Messenger that I really make use of and feel I couldn’t do without’ 
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(Participant 7.R) 

Later in the interview I asked the same participant (7.R)  on if he could make any changes or 

add in any new feature to Facebook what would he like, he commented that –  

‘Maybe more separation between Messenger and  the actual Facebook so I can get 

Messenger without having to have the whole app’ 

Another participant, who lives in a rural area, responded on his usage similarly when he said  

‘I wouldn’t use Facebook itself a lot. I mainly use it for talking to people’.   

(Participant 8.S) 

My research data confirms the move made by Facebook in encouraging its users to download 

another application ‘Messenger’ for chatting with all of my participants having both 

applications. However my data points to a consequence of this, which is that users are 

moving off the original application Facebook and using the chat Messenger dominantly  

seeing it as separate which could have the result of the phasing out of the use of Facebook all 

together. Furthermore people may turn to using other apps for the sake of texting to make it 

more straight forward. 
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Google Image. Accessed 1st April 2018 

The performance of self on Facebook  

In exploring how young Irish males performed their gender identities on Facebook we were 

primarily concerned with looking to Goffman’s (1959) dramaturgical approach and Butler’s 

theory of the performativity of gender (1999) in undertaking this research. R.W Connell’s 

concept of hegemonic masculinity (2000), and the hierarchies of men, can be incorporated as 

a theoretical framework by which to explore the forms of gender identities found on 

Facebook at present in the case of our study. The research although looking at the online 

platform of Facebook and not offline settings which the theories look to, confirms that of 

Goffman and Butler on the performance and performativity of the self in the case of my 

sample. Through my qualitative research, that of 10 semi structure interviews and photo 

elicitation, my data adds relevance to the theories set out by Goffman and Butler.  

8 out of 10 of my participants have privacy settings set up for their Facebook accounts. 

Although 2 of my participants do not use privacy settings, they do self regulate their profile 

content in terms of what they want to show and not on their profiles. When asked ‘do you 

have any privacy settings put in place for your Facebook profile?’, a representative response 

among the majority was  

‘I think it is pretty well as private as it can be other then like your profile picture that 

you can still see if its private. But its definitely not an open account’.  

(Participant - 2.G) 

The most popular privacy setting put in place by my participants was that they had to approve 

a photo they were tagged in by friends before it was placed on Facebook.  
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When a picture is uploaded onto Facebook you can tag people in the picture by choice. 9 out 

of 10 of my participants have untagged themselves from pictures uploaded of them by others. 

The significant reason for this was that most of my participants wanted to uphold a certain 

appearance on Facebook usually connected to psychical appearance and certain behaviour 

and this was mainly linked to what others may think especially friends and also family 

members on Facebook. A usual response among all my participants to, ‘have you ever 

untagged yourself from a photo uploaded of you and why?’ was-  

‘Oh yes, I don’t think I look nice in them, their unflattering and yeah I didn’t want 

people to see them or maybe they were just rude and I didn’t want my family to see 

them’  

(Participant 4.A) 

Another participant, said similar –  

‘I don’t want to look bad online. I mean you kind of want to look like present yourself 

as good-looking on your Facebook profile’ 

(Participant 6.C) 

During the Facebook walk-through of my participants profiles, when asked ‘why did you 

choose the profile and cover photo that your currently have?’, all of my participants noted 

similar reasons of their choice of their pictures as with why they untagged selves or had 

privacy settings, that reason was to craft an image. Psychical Appearance of self took priority 

for all of my participants. Secondary reasons besides appearance for the choice of profile and 

cover photos also included for my participants– friends being present in the photo and the 

place the picture was taken, an event and now a memory. Also for 3 of my participants the 

reason they changed their profile picture was that they felt it was time to ‘update’ it usually 
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due to a change in appearance and wanting to show their current self. For example one of 

these participants, a college student who experienced his school years negatively and since 

being in college has grown a beard which he feels changes him commented when asked about 

his profile picture –  

‘When I finished my leaving cert I grew a beard and that would be the only time when 

I was ok this no longer looks like me. That was the only time when I could say there 

was a pressure because it doesn’t look like me anymore’.  

(Participant 10.D) 

 Another interesting finding was that many of my participants as with knowing what they did 

not want, they also knew exactly what they wanted to show about their lives. 

 When asked during the interviews, ‘in your experience does ones Facebook profile give an 

accurate image of another’s self identity?’, the majority agreed that on Facebook one adopts 

an act as to perform themselves in the best light possible to others by their profiles. A 

characteristic response was –  

‘It’s the image that you want to project. Its not your true self. You’ve got the identity 

that you know and the identity that you project and Facebook is an extension of that 

projection. Its all filtered’  

(Participant – 10.D) 

Then when asked, ‘what would you like and hope others to see from looking your Facebook 

profile?’, the majority of my participants referred to the visual elements of their profiles that 

they wished other people to consume. For participant (3.L) and (6.C), both with long term 

girlfriends it was the showing of their relationships and that they were outgoing which was 

important. For participant (2.G), a straight identified single male it was the hope for others to 
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view the places he has been and the things he has done which was of significance. In contrast 

for participants (1.N), (5.R), ( 8.S) and (9.D), all gay self identified males it was connected to 

wanting to come across in a certain light and to feel reassured, such as a ‘normal guy’(1.N), 

‘not as mean as I look’(9.D), ‘if people know me that it’s me’(5.R) and that ‘I’m not ugly 

looking’( 8.S). For my gay participants it was the internal side of themselves they felt more 

important to show and gain acceptance off others of. Hence for my straight identified sample 

it was much more about external things they wished others to view. We can connect these 

external things to gender ‘displays’ (Goffman 1956) , repeated acts to demonstrate their 

masculinity which on Facebook is in the form of a visual display (Butler 1999) and as a way 

to clarify their heterosexual masculinity which is connected to characteristics such as 

toughness, status, independence and dominance (Herek 1987). 

2 of my participants clarified the above point further when asked, is it important for you to 

make your sexual orientation known on your Facebook profile, one participant said 

‘I do like the idea of being like expressing the sort of, id throw up photos that depict 

me as being sporty or travelling abit or adventurous, those aspects of my life I would 

want to show more than others’.  

(Participant 2.G)  

Similarly another interviewee, when asked,’ is there a way to be a man on Facebook?’, he 

responded that –  

‘Yeah I think so, I mean an example I suppose would be me and my rugby cover 

photo, that’s me trying to show that I play rugby which is stereotypically a manly 

sport’. 

(Participant 6.C)  
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All visual material is being carefully regulated and policed by all of my participants in the 

case of their Facebook profiles, either though privacy settings or selection of what to include 

or not include in terms of imagery. Privacy settings, un-tagging of the self and the selection 

of visual material and text can be seen through which Goffman terms a ‘Backstage’ feature 

where negotiation of the self is undertaken (Goffman 1956). It is here in this ‘backstage’, or 

back region where social actors organise their sense of self for their frontstage where the 

performance happens (Goffman 1956). Butler in her theory of the performative discusses 

how social actors perform in certain ways to give the impression of being a certain gender 

(1999). It is also through the careful selection of what my participants demonstrate on their 

frontstage, their ‘performatives’ or repeated acts played out, ways of giving this impression 

of being male, where the full performance is crafted. Butler claims we interact in ways 

through these performatives to give the image of being a man or a woman (YouTube - Butler 

– Big Think – 2011). These performatives are evident in the type of photos, text and ways of 

interaction my participants engage with on Facebook. My next section connects this 

performance and performatives played out by my sample to gender identity forms which in 

the case here dominantly point to Connell’s hegemonic masculinity type.  

How to be a man on Facebook 

This section of the findings demonstrates a dominant understanding held by the majority of 

my participants on how it is to be a man on Facebook.  Among my participants there is a 

form of a hegemonic masculinity or dominate way of performing ‘how to be a man’ which 

adds to that of Connells framework on masculinities and men (2000). In other words through 

my participants performance’s of gender identity on Facebook there is a hegemonic form 

within this performance of gender identity that my data points to. This hegemonic way of 

being a man for my sample on Facebook was connected to heterosexuality, sport and a 

drinking culture through imagery and text. This dominant form of masculinity found in my 
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sample connects to Connell’s concept of hegemonic masculinity and the characteristics of it 

which include heterosexuality, toughness, competiveness and dominance (2000).  

When asked about gender differences among Facebook users, many of my participants had a 

typical response on how it was to be a man on Facebook in comparison to a woman. The 

characteristics of male users that were commonly articulated among my sample was that 

males did not add as many photos as women and if they did men didn’t put up as many 

pictures of themselves ‘selfies’, it was more so group pictures. 2 of my gay participants also 

noted that many pictures they see of male friends on Facebook that are heterosexual follow a 

certain hand gesture as if secret code. Participant (4.A) observed this by noting the ‘jersey 

shore hand gestures’ guys do in pictures, along with another participant stating ‘the pose they 

do, the arm and drink’ (5.R). By acknowledging a binary based on gender, of male and 

female and the differences evident due to this, my male sample in a sense are distancing 

themselves from the feminine by noting themselves as male and describing how the two 

genders act differently. As we know masculinity is constructed through its differentiation 

from femininity (Kimmel 1987) and through my male sample marking differences between 

them and their female counterparts it shows their reluctance to cementing this difference. We 

can connect this difference found between males and females by my sample to Goffman and 

his premise on gender ‘displays’ which are acts played out in interaction to express 

femininity or masculinity and Butler and the performative. Also the fact that 2 of my gay 

participants noted patterns in their heterosexual friends pictures could add evidence to a 

binary which exists even beyond gender, one based on sexuality and how one acts in 

interaction due to their sexual identification. In other words my 2 male gay interviewees, 

which identified as male did not share their behaviour with that of their heterosexual male 

counterparts and hence as males the only difference left present is their sexuality.  
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When asked, ‘is there a way to be a man on Facebook?’, most of my participants mentioned 

the being with a female, drinking, sport and the lack of care in appearance as the performance 

undertaken, to be a man on Facebook, which fits with Connells hegemonic masculinity which 

has characteristics such as heterosexuality, toughness and competitiveness. However as my 

findings in my section prior to this demonstrated, men are very much engaged with their 

appearance of self in terms of un-tagging, and picture selection for their profile. Common 

responses to this discussion on men and masculinity found  on Facebook in the form of 

imagery among my participants echoed similarly to the below responses -  

‘he could be in a tracksuit, beer in his hand, and doing inappropriate stuff’  

(Participant 1.N).  

 ‘An Irish man yes, there is the whole GAA scene. Like you’d play your sport, you’d 

go the pub for a few pints with the lads, you’d have your nice girlfriend’ 

(Participant 8.S) 

‘Wearing suits kind of power, financial success, kind of showing off your sexuality 

which in most cases is straight if where talking about the traditional interpretation of 

what it is to be a man’…’to be with a girl to portray themselves as a man’.  

(Participant 7.R) 

To add to this, when asked about ‘what groups/pages/people do you mostly follow on 

Facebook?’, most of my straight participants liked and followed sport related pages as 

compared to my gay participants which music related pages dominated their interests 

collectively speaking. Humour dominated among all my participants as something they look 

for when joining a page, group or person online.  
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Also in terms of liking or sharing posts my straight participants are more prone to having 

sport related content on their newsfeeds as compared to their gay counterparts. One of my 

participants when asked, ‘from your experience does a man act differently in comparison to a 

woman on Facebook?’, he added evidence to my finding from his observation on Facebook - 

‘Like sports I tend to see that more people put, that more guys post about sports on 

Facebook than women’  
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(Participant 9.D) 

One of my straight participants and a fan of Conor McGregor, when asked ‘what type of 

things would you mostly like on Facebook?’ he said regarding his newsfeed -  

‘Generally a lot of my newsfeed would be taken up by clips of rugby matches and 

various sports pages, other than that there’s just some slightly funny pages like 

UNILAD and Redbull’ (Participant 2.G) 

The way men talk  

In terms of how my participants chat and interact on Facebook, which is all through the 

Messenger app, among my straight participants there marks a common trend which we can 

link loosely to characteristics of hegemonic masculinity (Connell 2000). Among all of my 

straight male sample when asked, ‘do you talk to your males friends differently than your 

females friends?’, all 4 participants responded that they do. There was a unique way men 

spoke to each other when interaction with each other. This way of interacting among males 

involved more humour, it was non expressive, and was careful not to resemble love in the 

homosexual sense. Although the rationale for this difference in talking is not supported here 

through my research it nevertheless gives a point of departure for further research. One could 

suggest the way of interaction among my straight male sample that is present is down to the 

linkage loosely between heterosexuality and Irish constructions of masculinity. In other 

words, when men are talking to other men, perhaps the change in interaction might be down 

to constructions around masculinity they themselves have and furthermore through 

interaction they embody this. Hegemonic Masculinity is dominantly heterosexual and 

furthermore embodies characteristics that are differentiated from that of femininity 

traditionally (2000). Heterosexual masculinity characteristics include toughness, 
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aggressiveness and dominance which is in line with the way my straight males expressed 

talking to other males (Connell 2000, Herek 1987) 

When asked, ‘do you speak to your male friends in a different way to your female friends?, 

the four responses were as follows –  

‘I might be slightly more vulgar in my humour when speaking to males as opposed to 

females’ 

(Participant 2.G) 

‘I wouldn’t be sending my friends kisses or love hearts yeno’ 

(Participant 3.L) 

‘you’d be less expressive I suppose. Like you kinda try to be funnier, more banter. Its 

more about trying to take the piss as opposed to express’.  

(Participant 6.C) 

‘I guess there’s a lot more kind of laddish talk, I might swear a bit more around guys’  

(Participant 7.R) 

The unique form my 4 participants acknowledged, this ‘laddish’ way of interaction which 

was not engaged with in the presence of women, through Messenger we can connect to Butler 

and view it as a performative, a set of repeated acts, in this case way a way of texting, to give 

the impression of being a certain gender, masculinity, and making it obvious among 

interaction with other males (1999). We can also link it to Goffman and view this interaction 

as a performance, one which is controlled to manipulate a certain image to other males in the 

case here (1956). We can view the actual interaction as follows, the sending of the messages 

and what it elicits, is what is played on the frontstage of my participants interactions. The 
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backstage to these interactions we can say are the constructing, intellectual thinking and 

typing of each of the messages sent to one another in interaction.    

 Earlier in this section, we stated that for Connell, (2000), Kimmel (1987) and Gregory Herek 

(1987) hegemonic masculinity is dominantly heterosexual. For 3 out of 4 of my gay 

participants, on the same question of, ‘do you speak to your male friends in a different way to 

your female friends?’, articulated that as gay men, when they talk to men they think are 

heterosexual or are unsure they police their interaction out of fear of being seen as different.  

We can see this as evidence of how gay men feel subordinated due to heteronormativity and 

how for them although they identify as the same gender identity to their straight male 

counterparts, their sexuality hinders them exercising their gender in a sense. One of my gay 

participants who feels the need to act differently when talking to heterosexual men said -  

‘I try to act more masculine, so I try not to give them any other impression’ … ‘When 

im talking to someone heterosexual online I kind of just want to be like them abit’. 

(Participant 1.N) 

Another gay male participant felt that he wouldn’t send messages of endearment to straight 

male friends unless they initiated it first. He commented that  –  

‘There is still that fear of like oh every straight guy thinks a gay guy fancies him, you 

know especially over text because there’s no tones or you know you have to be 

careful what you say cause everybody reads it differently so there is that kind of fear 

for me still’ 

(Participant 8.S) 
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The boys and the men 

The final section of my discussion on findings offers an extension to the performance my 

young Irish male sample are crafting which also links to Hegemonic masculinity and 

demonstrates the hierarchies of men present in my sample (Butler 1999, Connell 1999) 

Following on from where my last section left off, we now look to pressures my sample felt 

whilst performing their gender identities on Facebook. For 3 out of 5 of my gay participants 

they felt the need to hide their sexual orientation due to the audience they had on Facebook of 

family and certain friends. For the other 2 gay participants they felt there was no need to put 

it up as for them it was not needed for Facebook.  

When asked, ‘do you feel any pressures as a young man on Facebook today?’, a common 

response among those who felt they didn’t want to share their sexuality due to family 

answered that –  

‘Yes there is that like especially as a gay man, I wouldn’t, like I am proud of my 

relationship and I’m happy in my relationship but I don’t feel comfortable sharing it 

on Facebook’.  

(Participant 8.S) 

When asked the same question, another gay participant (4.A)  referring to his sexuality 

commented that –  

‘Apart from hiding stuff from my family’ 

The same participant went on later to state on his sexuality sharing interestingly that-  

‘I just don’t think it was important to Facebook to be included’ …’But yeah like I 

have it on dating sites and stuff’  



37 | P a g e  
 

Although an outlier to my gay male sample of 5 participants it nevertheless is an interesting 

finding. For this participant he felt due to the audience of his Facebook it was not the right 

platform to share his sexuality and would only feel comfortable unless it was in the context of 

dating. 

Butler claims those who do don’t do their gender correct are punished and also that due to 

heteronormativity one adopts an act (1999). Arguably by not disclosing their true self in 

terms of sexuality on Facebook, my 4 gay identified participants are upholding an act to 

articulate a certain image and self performance. Stereotypically femininity is attached to 

attributes of gay men. Connell (2000) and Kimmel (1987) argue that masculinity is seen 

through its differentiation of femininity. Connell (2000), Kimmel (1987) and Herek (1987) 

also view the most desired form of masculinity which is hegemonic masculinity as 

dominantly heterosexual in nature. Hence we could see the reasoning of my participant’s 

choice not to disclose their sexuality as a stragedy for survival in a heteronormative 

structured society by which Facebook is an extension of.  

In contrast among my 4 straight identified participants disclosing their sexual orientation 

wasn’t a case of hiding but more of not viewing it as important. However when asked, Is it 

important for you to make your relationship status up on your profile?’ 3 out of the 4 of them 

stated they would place it on Facebook mainly to show other people, mainly girls of their 

being in a relationship if they became friends with them or where in contact with them. 

(Participant 3.L) who has a long term girlfriend when asked said –  

‘Yeah to just so like for instance if a girl texts me or whatever that they know that I 

have a girlfriend’  
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Another stated similarly –  

It is kinda, I suppose it is kinda handy like having it there maybe if you become 

friends with a girl and then you would add her on Facebook and then she could see on 

Facebook that you do have’  

(Participant 6.C) 

We could argue that the performance of stating their relationship status on Facebook, in the 

case of 3 of my participants is a way of them to broadcast their heterosexuality. Although 

they do not claim to see the importance of stating their sexual orientation, putting their 

relationship status acts with the same function, it marks their heterosexuality clear to all 

which is a characteristic of hegemonic masculinity (Connell 2000).  
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Conclusion 

Research question 

My main research question was with the aim ‘To Explore how Irish Males (18-24) perform 

their gender identities on their personal Facebook profiles’. Through this dissertation my 

findings confirmed within its scope of an undergraduate research project, my earlier 

predictions. The application of Erving Goffman (1956) and Judith Butler (1999) into my 

research demonstrated how young men in case of the Irish context are involved in a 

performance of self with their gender identities on Facebook. The theoretical framework of 

R.W Connell which was also a backbone to my research and her work on men and the 

hierarchies of masculinities has shed great light in that in the case of my research, a 

hegemonic form of how to be a man on Facebook is indeed present among my sample. This 

dominant form of masculinity takes its presence in my research through careful crafting of 

appearance, the selection of certain performatives to dominate their performance and the 

interaction style among males and their understandings of sexuality. My research also in parts 

demonstrated the differences in gender identity by sexual orientation and hence adds 

evidence to the strong correlation between gender and sexuality the two have in identity 

formation among my sample. 

 

Limitations 

As stated earlier, due to the scope of this research, sample size, and data instrument it is by no 

means generalizable or representative to any larger population. A further and wider research 

project would need to be undertaken to make broader claims. 
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Importance and future areas of study 

Many have communicated to me on my path undertaking this research wanting to know the 

very reasons for my choice in specialization of male identity performance online. Many 

others have questioned the importance of it stating similarly along the lines of, ‘haven’t we 

talked enough about men’ and isn’t it time to let women have the limelight?’. It wasn’t in 

writing this dissertation my aim to privilege men and subordinate women in any sense at all. 

At its basis it was to add evidence to the social and cultural constructions we hold of gender 

and to articulate through evidence that gender is merely a performance we play out. 

Masculinity and femininity are constructions of gender we have that have been attached to 

biological sex and furthermore power relations. By acknowledging them as fabricated entities 

by society we become liberated from them, free from their shackles or if like we can perform 

them to our benefit. Also as my introduction discusses, if gender is not conversed on and 

highlighted as a performance through research such as this, these fake constructions we have 

if continued have potentially dangerous outcomes for all social actors in society. These 

constructions have affects by association to mental health problems, violence, and abuse in 

society. By de-constructing gender and viewing it as a performance and outlining how it is 

embedded in power through further research of a wider scope we can start to refigure the 

process and significance we give to these heavily policed constructions of gender. 
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Consent Form 
Module Title: SO303: Networked Media and the Quantified Self 
Research Topic Title: Identity Performance of Self on Facebook 

Researcher:  Cormac Stafford 
 
Material gathered during this research will be treated as confidential and securely stored in a locked 
cabinet and on a password-protected computer at Maynooth University in line with university and 
professional guidelines. 
 
Identifying information about you will not be used in any assignment, reports or in any publications 
that draw on the research, unless you have explicitly consented to this. 
 
Please answer each statement below concerning the collection of the research data 
 
1. I have read and understood the information sheet 

 
Yes ❑ No ❑ 

2. I have been given the opportunity to ask questions about the study 
 

Yes ❑ No ❑ 

3. I have had my questions answered satisfactorily 
 

Yes ❑ No ❑ 

4. I understand I can withdraw from the study at any time, without having to give a 
reason, up until the research is completed. 
 

Yes ❑ No ❑ 

5. I agree to the interview being audiotaped and to its contents being used for 
research purposes. 
 

Yes ❑ No ❑ 

6. I agree to being identified in this interview and in any subsequent publications 
or use.  
 

Yes ❑ No ❑ 

 
Name (printed):  _________________________________________________ 
 
Signature    _________________________________________________ 
 
Date    _________________________________________________ 
 
I appreciate your valuable contribution. Please feel free to contact me if you have any questions after 
the interview. 
Name: Cormac Stafford  
 
If during your participation in this study you feel the information and guidelines that you were given 
have been neglected or disregarded in any way, or if you are unhappy about the process please contact 
my supervisor Dr. Aphra Kerr, Senior Lecturer at the Department of Sociology in Maynooth 
University at aphra.kerr@mu.ie or on 01 7086140. Please be assured that your concerns will be dealt 
with in a sensitive manner. 
 
 
 
 
 
 
 
 
 
 

mailto:aphra.kerr@mu.ie
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Information Sheet for participants  
Dear _ , 
 
My name is Cormac Stafford and I am a Third Year student of Sociology at Maynooth 
University. As part of my final year studies, I am undertaking a research project.  
 
My research is designed to explore how Irish males (18-24) perform their gender identity on 
their personal Facebook profiles. The participant criteria for my research are as follows - 
Irish, males, who are 18 and over and who have a Facebook account and profile which they 
use.   
 
The interview will ask you some basic background demographic data and then explore your 
experiences as a young Irish male on Facebook. The interview will consist of questions 
around your presentation of identity on your Facebook profile. This will consist during the 
interview to undertake a brief walk-through of your Facebook profile. 
 
I was wondering if you would be willing to participate in my project as an interviewee? I 
would be very thankful for you time and participation. 
 
If you agree to participate, we can meet at a time, place and date of your choosing. The 
interview should take less than one hour and if you agree, I will tape-record the conversation. 
A copy of the interview tape will be made available to you afterwards if you wish and you 
may have access to the research when it is finished if you wish. 
 
All of the information that I obtain will be kept strictly confidential. I will store the recorded 
interview/notes of our conversation safely on a private desktop computer where only I will 
have access to it at all times for the purpose of my research. Your identity will be kept 
confidential at every stage and I will use a code number/pseudonym to identify you and your 
interview data. Your participation is voluntary. You are free to refuse to take part, and you 
may refuse to answer any questions or may stop at any time. You may also withdraw at any 
time up until the work is completed. I hope through my research to contribute to existing 
sociological research in the area of men and masculinity. 
 
If you have any questions about my research, you may contact me through my Maynooth 
University email address or you can contact my research supervisor Dr Aphra Kerr at 
aphra.kerr@mu.ie or on (+353) 1 708 6140 in the Sociology Department, Auxilia House, 
Room 3.5., Maynooth University, Maynooth, Co. Kildare. 
 
 
Sincerely 
Cormac Stafford 
 
 
 
 
 
 
 

 


